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摘  要 
经过多年的发展，信用卡发卡量在我国取得飞快的发展，根据央行发布的
《2013 年第四季度支付体系运行总体情况》显示，截至 2013 年末，全国累计发
行信用卡 3.91 亿张，较 2012 年增长 18.03%，人均持卡量 0.29 张，较 2012 年
增长 16%。2013 年信用卡交易总额占全国社会消费品零售总额的比重为 55.8%，































After years of development, the amount of total issued credit card obtain a rapid 
development in China, according to " overall situation of operating payment system  
in fourth-quarter 2013" issued by the central bank, as to the end of 2013, totally 391 
million credit cards had been issued across the nation, which had grown 18.03 % 
compared with 2012. In 2013 the total amount of credit card transactions to total 
retail sales of social consumer goods accounted for 55.8%, obtain 7.5 percentage 
point increase compared with 2012. Commercial banks also attaches great importance 
to the development of the credit card business, and a lot of resources are devoted 
constantly to grab market share. With the increasing amount of issued credit card, the 
activity of cardholders has became another important indicator to focused on for 
commercial banks. In this paper, with the macro data from commercial bank credit 
card business unit, we analyzed possible factors that affect the activity of credit card 
holders such as life cycle theory, social economic status, cardholder’s attitudes. The 
study found that, overall behavior of the cardholder's credit card transactions have 
more significant life-cycle characteristics, age, marital status, cardholder income, job 
level, credit limit, credit rating and other factors significantly affected the activity of 
cardholder, the study also found that cardholder who is married with children is more 
active than  married childless cardholder, this may be due to increased spending 
their children's birth family, which is inconsistent with the explanation by traditional 
life cycle theory. Besides, the paper points out that online payment with credit card 
become popular in recent years, and analyzes the differences between the factors 
affecting credit card online trading activity with those in traditional modes. 
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信用卡作为一种泊来品，于 20 世纪 80 年代中期引人我国，受主客观条件的
限制，较长时期里基本处于自然发展的状态。经过多年的发展，在经历了人们的
怀疑、用用看等种种态度之后，国内信用卡数量和种类火速攀升。根据央行发布
的《2013 年第四季度支付体系运行总体情况》显示，截至 2013 年末，全国累计
发行信用卡 3.91 亿张，较 2012 年增长 18.03%，人均持卡量 0.29 张，较 2012





32.55%上升至 2012 年的 48.26%，2013 年信用卡交易总额占全国社会消费品零售





































的宏观数据，截止 2014 年 8 月底厦门该国有商业银行存量信用卡共计 682229














































































































































































止 2013 年末，我国信用卡累计发卡量达到 3.9 亿张，比年初增长 18%，人均持
卡量达 0.29 张；交易总额为 13.1 万亿元，比上年增长 30.9%；2013 年，我国信
用卡卡均交易额 33462 元，比上年增长 11.1%。2013 年透支金额为 1.84 万亿元，
较 2012 年的 1.14 万亿，增长了 61.8%②。 
 
 
数据来源：中国银行业协会 2010 年、2011 年、2012 年、2013 年的《中国信用卡产业发展蓝皮书》。 
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